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P+PB’s national sustainability-focused marketing 
campaign highlights how the paper and packaging 

industry’s environmental practices and investments in 
recycling contribute to a healthier planet. 

 

  

 

CAMPAIGN HIGHLIGHTS 

 

  

Papertarian Movement Returns to 
Streaming TV 
This month, our papertarian ads featuring actress and comedian Retta return to 
television, reaching viewers across popular streaming services. The two ads, one 
with Retta recycling at the curbside and one with her making paper-based 



 

choices at the grocery store, will educate viewers 49 and under on the 
sustainable virtues of paper product packaging. Numerous paper industry 
products and product packaging are featured in the ads including ice cream and 
gum containers, produce carriers, cereal and pasta boxes, milk cartons, boxed 
water and corrugated shipping boxes. Retta is also shown humorously 
schooling her neighbors about proper recycling techniques, reminding them to 
“Empty, Flatten, then Recycle!” The ads will run through the end of September. 

 Click the thumbnails below to watch! 

 

 

 

 

  

Paper Shines During Plastic Free July 
We're calling on consumers to make smarter choices for the environment and 
adopt the papertarian lifestyle with their purchases by switching to paper 
products and recycling them when done. The opportunities are endless, whether 
it’s reading a magazine, making a handwritten “to do” list or buying bath 
products in paper packaging! 

 Learn more about smart lifestyle choices  



 

 
 

 

  

Assets For Social, Sales and Beyond 
Looking to fill up your social calendar or seal the deal in your next customer 
presentation? Our Marketing + Sales Toolkit assets are here to help! The 
infographics feature data from our Attitudes & Usage consumer tracking study 
and cover a wide range of topics including the benefits of paper products, the 
industry's sustainability story and consumer preference. 

 Sign up to download and share  



 

 
 

  

 

INDUSTRY NEWS 

 

  

 

Referendum 2025 
The USDA announced that paper manufacturers and importers behind the 
industry’s more than 10-year-old award–winning national consumer marketing 
campaign will be asked if they want to continue investing in this united effort. If 
it seems like we just had a referendum, you are not wrong.  The last referendum 
was in October 2023. Eight companies petitioned USDA to hold a new 
referendum. Balloting runs from July 14-July 25.  

 Referendum FAQ 
 USDA’s trade notice 

 

 

  



 

The Econometric Report Is In: 
P+PB Campaign Delivers 

Measurable Results    
Every five years, federal checkoff programs like the Paper 
and Packaging Board (P+PB) undergo an independent 
return-on-investment evaluation. It’s a requirement 
grounded in the Federal Agriculture Improvement and 
Reform Act and reviewed by USDA economists to ensure 
that the program is delivering value to the industries that 
fund them. The findings speak clearly: Over the past five 
years, the industry spent $114.3 million on the P+PB 
campaign resulting in a new ROI of $13.96. That is, every 
dollar invested in the P+PB campaign returned $13.96 in 
profit for manufacturers and importers. 
> Read more on my blog 

  

 

INNOVATIONS 

 

  

Elopak Launches New Paperboard Cartons 
for Chilled Distribution Chains 
For our innovations section this month, we are featuring an article from Packaging 
Strategies 
Global packaging supplier Elopak has launched a new paperboard for fresh 
liquids in chilled distribution chains. Compared to cartons made with standard 
board, the Natural White Board reduces the packaging’s carbon footprint by up 
to 14%. It was designed in collaboration with Elopak’s long-term partner Stora 
Enso, with the ambition to make this development available across the 
company’s range of Pure-Pak® cartons in all markets. 

 Read more 



 

 
 

  

 

DATA TRENDS THAT MATTER 

 

 

 

 



 

 

WHAT P+PB IS READING  
 

    

 

 Sustainability Magazine: US 
Consumers Still Choosing Sustainable 
Packaging?  

 Food & Drink International: How 
Paper Lunch Boxes Will Shape the 
Next Decades of Packaging  

 Food & Drink International: The 
Surprising Impact of Paper Packaging 
on Buying Decisions  

 Publisher’s Weekly: Educators Model 
Handwriting’s Effects on Literacy, 
Learning, and Life 

  

 

SOCIAL SPOTLIGHT AND SHARING 

 

 

 

 



 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

    

 

 

Pass It On! 

If you know someone who would be interested in the Paper and Packaging Board Newsletter, pass it 
on! Simply forward this email to them or send the link below. 

paperandpackaging.org 
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  www.paperandpackaging.org 
www.howlifeunfolds.com 
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