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P+PB’s national sustainability-focused marketing 
campaign highlights how the paper and packaging 

industry’s environmental practices and investments in 
recycling contribute to a healthier planet. 

 

  

 

CAMPAIGN HIGHLIGHTS 

 

  

 

Papertarian Hour Takes Off On Social 
We’re continuing to promote our #PapertarianHour movement on social through 
videos showcasing fun ways to unplug for one hour each day or week by 
embracing a paper-based activity. 

 

 



 

 

Papertarian Hour Takes Flight 
Our followers didn’t have to wing it for 
Paper Airplane Day! Our video tutorial 
walked through four ways to fold a 
paper plane — and reminded viewers to 
recycle the scraps once the flights were 
finished.  

 Watch here 

 

 

 

Unplugging to Connect 
A fun activity to do with friends that 
doesn’t involve staring at screens? 
BINGO! We’re showing that a digital 
detox doesn’t have to be a solo activity 
and that unplugging through paper-
based activities helps us connect with 
others.  

 Watch here  
 

  

Entrepreneur Magazine Spotlights Paper 
Packaging Solutions 
With 85% of consumers willing to pay more for eco-friendly products and 90% of 
investors considering ESG factors, sustainability remains a top priority for many 
CPG brands. Our piece in Entrepreneur’s May-June issue details how turning to 
paper-based packaging is one of the easiest and most effective ways for brands 
to boost their reputation and highlights recent product innovations in paper cans 
and paper cups. 

 Check out the piece here 



 

 
 

 

  

Celebrating World Environment Day 
We seized the opportunity on World Environment Day last week to remind 
consumers that when they choose paper they're supporting an industry 
committed to practicing sustainable forestry, helping clean air and water and 
providing diverse habitats for wildlife. And that’s not all! The industry has also 
invested billions nationwide to protect and expand recycling capabilities for 
generations to come - watch the video below to learn how! 
  



 

 
 

  

 

INDUSTRY NEWS 

 

  

 

Referendum 2025 
The USDA announced that paper manufacturers and importers behind the 
industry’s more than 10-year-old award–winning national consumer marketing 
campaign will be asked if they want to continue investing in this united effort. If it 
seems like we just had a referendum, you are not wrong.  The last referendum 
was in October 2023. Eight companies petitioned USDA to hold a new 
referendum. Balloting runs from July 14-July 25.  

 Referendum FAQ 
 USDA’s trade notice 

 

 

  



 

10+ Years of Delivering Results to 
the Industry: We’re Changing 

Perceptions    
It’s a competitive marketplace and companies are trying to 
get their customer’s attention, differentiate themselves and 
make a sale. When thinking about the paper industry 
specifically, the competition—the petrochemicals industry—
is booming and highly profitable, supported by multiple 
national marketing campaigns of their own that are gaining 
traction. Moreso, major brands have left the U.S. Plastics 
Pact and acknowledged challenges to hitting their own 2025 
sustainability goals that include recycled content, virgin 
plastic reduction and packaging recyclability.  
 
The paper industry is different and was sustainable before 
“sustainable” was a household word. To get that message 
understood, the paper and paper-based packaging industry 
created and has invested in its own campaign for more than 
10 years to differentiate its products from competitors and 
educate consumers on why it is the smart choice for the 
environment.  
 

> Read more on my blog 
  

 

INNOVATIONS 

 

  

Sonoco Unveils New Paper Can with Paper 
Bottom in North America 
For our innovations section this month, we are featuring an article from Packaging 
Strategies 
Newly available in North America, and made with a dual emphasis on 



 

functionality and sustainability, Sonoco’s new Paper Can, featuring a paper 
bottom, is made from 100% recycled fiber, with up to 90% sourced from post-
consumer materials. Engineered for recyclability, the new paper can has 
successfully passed re-pulpability and recyclability testing at Western Michigan 
University, meaning that brands using Sonoco’s all-paper container solution can 
confidently offer consumers packaging designed for easy recycling. 

 Read more 

 
 

 

 

 

 

 

DATA TRENDS THAT MATTER 

 

 



 

 

 

 

WHAT P+PB IS READING  
 

    

 

 AF&PA: Industry Publishes Updated 
Voluntary Standard for Recycling 
Cardboard. 

 Wall Street Journal: They Were Every 
Student’s Worst Nightmare. Now Blue 
Books Are Back 

 Columbia Journalism Review: Print Is 
Dead. Just Don’t Tell Microsoft.  

 The Canary: When Digital Isn’t 
Enough: Why Paper Still Matters in 
Modern Business.  

 Triple Pundit: Can Paper Wrappers 
Replace Plastic? Kind Wants to Find 
Out.  

  

 

SOCIAL SPOTLIGHT AND SHARING 

 

 



 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

    

 

 

Pass It On! 

If you know someone who would be interested in the Paper and Packaging Board Newsletter, pass it 

on! Simply forward this email to them or send the link below. 
paperandpackaging.org 
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  www.paperandpackaging.org 
www.howlifeunfolds.com 
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