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Helping a Sustainable Planet Unfold
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P+PB’s natlﬁnal susttamablllt focused marketmg
campaign highlights how papér and packaging's
P §usta§na le naturtf tlljre mdus@r &g
environmental practices and invest ents in
recycling contribute to a healthier planet.

fl encers Engage Audience with Authentic
ontent

Making meaningful impressions amidst a sea of social media content can be a
daunting task. Partnering with influencers has become a core part of our
advertising and social media strategy as their personal connection with their
audience is an invaluable tool for impacting consumer preference. Their unique
content focuses on eco- frlendl?; lifestyles and sustainability, which aligns with our
campaign to educate on how the renewable nature of the industry’'s products
makes them a smart choice for the environment. It is also one of the reasons
they choose to work with us. Check out a couple of the influencers we have
worked with this year to help spread our sustainability story:

« Juliana Deliberais, pictured below, is a sustainability content creator from
Florida with over 19,000 followers on TikTok. As someone who lives the
papertarian I|festyle her content centers around simple eco-friendly tips


https://mailchi.mp/paperandpackaging/march-newsletter-tapping-trends-and-engaging-with-influencers?e=[UNIQID]
https://www.tiktok.com/@howlifeunfolds/video/7325539617380257066?lang=en
https://www.tiktok.com/@howlifeunfolds/video/7325539617380257066?lang=en
http://eepurl.com/gtswdb
https://us9.campaign-archive.com/home/?u=54d3494f201ba11417d495ce2&id=184f9bd740
https://us9.campaign-archive.com/feed?u=54d3494f201ba11417d495ce2&id=184f9bd740
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across Instagram and TikTok. She was a natural fit for our campaign as she
demonstrates how to live more sustainably, reduce waste and find
alternatives to harmful products, like those made from nonrenewable
resources. Watch her educate viewers on how choosing paper-based
packaging incentivizes sustainable forestry practices.
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10 ge;,ars of P+PB; ’Id‘lp,e Debut of the Campaign
and "Letters to Dad"” TV Spot

Nearly a decade ago, close to 100 people, from paper executives to trade association
heads, to advertising and marketing gurus gathered in Washington, D.C. at an art
gallery turned premier venue to watch the unveiling of the Paper and Packaging: How
Life Unfolds ad campaign. The campaign ran the gamut of formats — magazine ads


https://www.tiktok.com/@howlifeunfolds/video/7338075721320942891?lang=en
http://eepurl.com/gtswdb
https://us9.campaign-archive.com/home/?u=54d3494f201ba11417d495ce2&id=184f9bd740
https://us9.campaign-archive.com/feed?u=54d3494f201ba11417d495ce2&id=184f9bd740
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nmgniugnung pdpers unique dna emotondl superpower — connecung peopie witn eacn
other. The ad featured the story of how a little boy and his father, who is stationed
overseas, stay close with some help from a caring neighbor and paper airplanes
turned letters. Click the thumbnail below to watch.

g‘%) ing Trends to Spread Sustainability

Have yoU ever heard of collage journaling? The activity, which combines the
visual elements of collage art with the self-reflective power of journaling, is a hot
trend on social media. Seizing on this trend we added more story lines to remind
consumers that using paper-based materials when collage journaling helps
encourages private forest landowners to grow more trees for future

generations — and that recycling unused paper and scraps makes the most out of
a renewable resource.

¢ Read the tutorial article
« Watch the instructional video


https://www.youtube.com/watch?v=dAfoLlaTTMU
https://www.youtube.com/watch?v=dAfoLlaTTMU
https://www.howlifeunfolds.com/learning-education/unleash-your-creativity-through-collage-journaling
https://www.youtube.com/watch?v=bwgO4DFZu_0
http://eepurl.com/gtswdb
https://us9.campaign-archive.com/home/?u=54d3494f201ba11417d495ce2&id=184f9bd740
https://us9.campaign-archive.com/feed?u=54d3494f201ba11417d495ce2&id=184f9bd740
javascript:;

Subscribe

Past Issues

Sustainable Thoughts

From: P+PB S Presndent,_Mary Anne Hansan

New Research Reveals Huge
Opgortumty for Paper In ustr
to Be Recognized as Sustainable

Here at the Paper and Packaging Board, we have a curated
list of researchers we rely on for deeper insights into our
work for you. At the top of my list is The Hartman Group

Translate ¥

(THG), a Bellevue, Washington consultancy focused on the

food and beverage marketplace. Since 2007 they have

conducted a large-scale sustainability study every two years,
and we always eagerly await the latest. Their October 2023

study did not disappoint.
> Read more on my blog

ﬁeml vaﬁab:fgzg Campaign Impact Report

The 2023 Campaign Impact Report is now available and offers companies
supporting the campaign a deeper dive on the success of new initiatives and the
growing impact of the campaign over time. In this year's report you can see:

+ Incremental improvement in the reputation of the industry year over year,
» Reception to the papertarian campaign launched in April 2023 and how it

resonated with consumers; and

» Growing use of the mdustrys very own recycling mark for residential

recycling on manufacturers’ and brands’ boxes.


https://www.paperandpackaging.org/blog/campaign-highlight/researchers-asked-more-two-thousand-consumers-about-sustainability-they
https://issuu.com/paperandpackaging/docs/ppb_2023_campaignimpactreport_singlepage
http://eepurl.com/gtswdb
https://us9.campaign-archive.com/home/?u=54d3494f201ba11417d495ce2&id=184f9bd740
https://us9.campaign-archive.com/feed?u=54d3494f201ba11417d495ce2&id=184f9bd740
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Great Storytelling Has Impact

INNOVATIONS

Efemjum Ballot Papers Designed for U.S.
ections

,,igr our innovations spotlight this month, we are featuring an article from Yahoo
inance.

Pixelle, a leading manufacturer of specialty papers in North America, launched a
new product portfolio of premium ballot papers tailored for local, state and
federal elections across the United States. As the 2024 national and local
elections draw near, Pixelle is positioned to support polling nationwide with a
wide range of high-performance ballot papers that are made in the U.S.A.

« Read the full article here


https://finance.yahoo.com/news/pixelle-introduces-premium-ballot-paper-141000221.html?
http://eepurl.com/gtswdb
https://us9.campaign-archive.com/home/?u=54d3494f201ba11417d495ce2&id=184f9bd740
https://us9.campaign-archive.com/feed?u=54d3494f201ba11417d495ce2&id=184f9bd740
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ll \ i e Two Sides: Paper Greetings are America’'s

Calling Card

e Packaging Dive: Postal Service's new 2030
sustainability targets cover recycled
content, packaging recyclability

e Packaging Dive: Biodiversity emerges as an
ESG priority in packaging, but measurement
could be a challenge

e NPR: Reduce, reuse, redirect outrage: How
plastic makers used recycling as a fig leaf

e Packaging Gateway: Judging a book by its
cover: How packaging can signpost
sustainability



https://brandfolder.com/s/x6rcr2bckm8q55zfqw7jg7
https://brandfolder.com/s/x6rcr2bckm8q55zfqw7jg7
https://twosidesna.org/US/paper-greetings-are-americas-calling-card/?utm_source=twitter&utm_medium=social&utm_content=ap_2hfs9ybyvp
https://twosidesna.org/US/paper-greetings-are-americas-calling-card/?utm_source=twitter&utm_medium=social&utm_content=ap_2hfs9ybyvp
https://www.packagingdive.com/news/usps-sustainability-targets-2030-recycling-recycled-content-waste-diversion/706995/
https://www.packagingdive.com/news/usps-sustainability-targets-2030-recycling-recycled-content-waste-diversion/706995/
https://www.packagingdive.com/news/usps-sustainability-targets-2030-recycling-recycled-content-waste-diversion/706995/
https://www.packagingdive.com/news/biodiversity-esg-packaging-fiber-westrock-smurfit-tnfd/705461/
https://www.packagingdive.com/news/biodiversity-esg-packaging-fiber-westrock-smurfit-tnfd/705461/
https://www.packagingdive.com/news/biodiversity-esg-packaging-fiber-westrock-smurfit-tnfd/705461/
https://www.npr.org/2024/02/15/1231690415/plastic-recycling-waste-oil-fossil-fuels-climate-change
https://www.npr.org/2024/02/15/1231690415/plastic-recycling-waste-oil-fossil-fuels-climate-change
https://www.packaging-gateway.com/features/how-packaging-can-signpost-sustainability/
https://www.packaging-gateway.com/features/how-packaging-can-signpost-sustainability/
https://www.packaging-gateway.com/features/how-packaging-can-signpost-sustainability/
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