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ustainable natur the industr
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Celebrating 10 Years of Paper, Packaging and

Progress

A decade ago, the Paper and Packaging Board (P+PB) was officially formed with the
passage of the Paper and Paper-Based Packaging Promotion, Research and
Information Order and work began on a national marketing campaign to increase
consumer’s preference for paper and paper packaging. Throughout the year we will be
taking a trip down memory lane and sharing some of our campaign's history and
successes, like one of our first ever print ads below. Who could forget this memorable
magazine ad about the power of paper to make celebrations more special?


https://mailchi.mp/paperandpackaging/february-newsletter-paper-is-always-the-mvp?e=[UNIQID]
http://www.ecfr.gov/cgi-bin/text-idx?SID=719053f16050a70daea5f746f306d462&mc=true&node=pt7.10.1222&rgn=div5
http://www.ecfr.gov/cgi-bin/text-idx?SID=719053f16050a70daea5f746f306d462&mc=true&node=pt7.10.1222&rgn=div5
http://eepurl.com/gtswdb
https://us9.campaign-archive.com/home/?u=54d3494f201ba11417d495ce2&id=184f9bd740
https://us9.campaign-archive.com/feed?u=54d3494f201ba11417d495ce2&id=184f9bd740
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Surviving her
sixth birthday.

(Made possible with paper and packaging. ) E—
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Life’s greatest moments are celebrated with paper and paper-based

packaging. On birthdays or any day. sver how paper and packaging Pa er &_

make special occasions even more meaningful. HowLifeUnfolds.com PaCkaglng
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Eg}e( Ele% Gczime is a Big Opportunity for Pizza
This month, foé{cball fans will eat nearly 13 million pizzas during the big game.
That's a lot of pizza boxes that can be recycled! With news media outreach,
interviews, digital ads, partnerships with influencers across various social media
platforms, and actively responding to inaccurate online comments, we are
continuing our efforts to correct common misconceptions and to reinforce that
pizza boxes are made to be recycled and accepted in many

Jjurisdictions. Eliminating confusion around this topic ultimately helps get more
fiber into the recycling stream.

« Visit our pizza box recycling landing Eage
» Read the press release we put out ahead of the big game
« Watch a video from our influencer partner Kathryn Kellogg
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https://www.howlifeunfolds.com/pizza-box-recycling
https://www.paperandpackaging.org/industry-resources/news/2024-blue-bin-paper-recycling-trends-tips-released-time-playoff-and-super
https://www.instagram.com/p/C1FCT3psGYY/
http://eepurl.com/gtswdb
https://us9.campaign-archive.com/home/?u=54d3494f201ba11417d495ce2&id=184f9bd740
https://us9.campaign-archive.com/feed?u=54d3494f201ba11417d495ce2&id=184f9bd740
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2023 Campaign Impact Report Available Now
Our 2023 Campaign Impact Report is now available. This annual touchpoint is a data-
driven analysis of the campaign's effectiveness over the previous year, as measured
by a survey of our target audience. This year's report touches on our audience's
reception to the papertarian campaign launched last April, which strongly resonated
with consumers and performed well across multiple marketing channels. The piece
also showcases the growing usage by manufacturers and brands of our consumer
recycling reminder on boxes. The industry has a powerful sustainability story to tell,
and we continue to find creative ways to tell that story with impact.

e Read the report here


https://issuu.com/paperandpackaging/docs/ppb_2023_campaignimpactreport_singlepage
http://eepurl.com/gtswdb
https://us9.campaign-archive.com/home/?u=54d3494f201ba11417d495ce2&id=184f9bd740
https://us9.campaign-archive.com/feed?u=54d3494f201ba11417d495ce2&id=184f9bd740
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2023 CAMPAIGN
IMPACT REPORT

A Referendum for Renewal
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Sustainable Thoughts 4
From:P+PB’s President, Mary Anne Hansan

.....

Think You Can’t Recycle Your Big

Game Day Pizza Box¢ Shake It
Off!

If you're reading this, you've found one of the rarest items
on the internet: a piece of Big Game Day content that isn't
about Taylor Swift and Travis Kelce! Instead, it's about
something almost as beloved as Swift and something almost
as polarizing as her prominence in TV coverage of the
Kansas City Chiefs. I'm talking about pizza—and more
importantly, whether and how pizza boxes can be recycled.



http://eepurl.com/gtswdb
https://us9.campaign-archive.com/home/?u=54d3494f201ba11417d495ce2&id=184f9bd740
https://us9.campaign-archive.com/feed?u=54d3494f201ba11417d495ce2&id=184f9bd740
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N[%Vl\i Video Highlights the Power of Direct

Our new Sales Toolkit video highlights the unique power of direct mail to capture
consumer's attention by giving them something physical to engage with. While
impression rates can be low for digital marketing channels, 66% of consumers
report that they engage with the direct mail they receive. Click the thumbnail
below to watch and learn more.

 Sign up for our Sales Toolkit to download and share

And choose
really deliver

irect mail to
ess outcomes.

#

EH Noodles Moves to Microwavable Paper

For our innovations spotlight this month, we are featuring an article from Packaging
World.

The Cup Noodles ramen noodle soup is getting a packaging makeover. The long-
standing poIKstyrene cup packaging in use in the U.S. since 1973 is being
replaced with a new, environmentally-friendly paper cup set to debut in early
2024. The departure from its traditional packaging is more aligned with the
company’s sustainability goals.

« Read the full article here


https://www.paperandpackaging.org/blog/campaign-highlight/think-you-cant-recycle-your-big-game-day-pizza-box-shake-it
https://www.paperandpackaging.org/industry-resources/sales-toolkit
https://www.youtube.com/watch?v=XfsTcjcVZqU
https://www.youtube.com/watch?v=XfsTcjcVZqU
https://www.packworld.com/design/materials-containers/article/22877972/nissin-foods-cup-noodles-moves-to-paper-cup
http://eepurl.com/gtswdb
https://us9.campaign-archive.com/home/?u=54d3494f201ba11417d495ce2&id=184f9bd740
https://us9.campaign-archive.com/feed?u=54d3494f201ba11417d495ce2&id=184f9bd740
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WHAT P+PB IS READING
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